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Welcome

About Me

Hello! My name is Greg Silver, and if you’re the type of person who lost their mind after a year of quar-
antine and remote work life, then we’d probably get along pretty well! I’m loud, energetic, driven, and 
quick-witted. Most of my friends would say that my main passion in life is sports, and while they’re not 
entirely wrong about my obsession, I would say that the one thing I am most passionate about is people. 
I love how individuals turn into crowds when bonded together by music, sports, or social justice causes. 
I love how everyone has a unique story, and that I can be someone who shares that story. I love how not 
everyone is meant to get along with one another, because it makes the truly genuine connections you have 
in life that much more special. 

Everyone is a little different, and I hope this 
brand style guide shows you some of the 
things that separate me from the rest of the 
pack. More importantly, I hope it inspires you 
to think about where you differentiate your-
self from everybody else and how you can 
use that to your advantage. Let me take you 
along this journey. I am stoked to have you be 
a part of it!
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My Mentality

1. Be Yourself

3. Celebrate

2. Have An Open Mind

I’m really sorry to start things off with a cliché. I wouldn’t have done it if 
I didn’t think it was important. But it is. If you’re not putting forth some-
thing authentic, then why do it at all? At least that’s what I think. In order 
to put your best work forward, you need to be comfortable, feel accepted, 
and be open to feedback. Whatever it is that you do, always make sure to 
put a little piece of you into it. Embrace yourself. Be yourself.
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There’s way too many things in life that we cannot control. Your attitude 
is not one of them. Be open to new people, experiences, and ideas. You 
might have a certain way of doing things or a certain set of beliefs that 
you operate by, and that’s great. Just don’t be so stubborn that you’re un-
willing to experiment with new ideas. 

We live in a culture of excellence and disgustingly high standards. That’s 
not entirely bad, but we need to take the time to recognize ourselves 
when we do something well or push ourselves out of our comfort zone. 
Life’s too short not to celebrate, and my brand is all about unleashing the 
fire in everyone. Find that spark, let loose, and have fun with it!



Typography: My Voice in Visual Form

Fugaz One

AaBbCcDdEeFfGgHhIiJjKkLlMmNnOoPpQqRrSsT-
tUuVvWwXxYyZz
1234567890

Acme

AaBbCcDdEeFfGgHhIiJjKkLlMmNnOoPpQqRrSsTtUuVvW-
wXxYyZz
1234567890

AaBbCcDdEeFfGgHhIiJjKkLlMmNnOoPpQqRrSsT-
tUuVvWwXxYyZz
1234567890

Montaga

Just because there are rules doesn’t mean they can’t 
be broken...

Titles, Logos

Subheadings

Body Text
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How To Use

Fugaz One is a bold, sans serif font with a simple but important job. It’s 
my screamer. Used in titles and logos, Fugaz One says it like it is. No 
need for bold or italicized text with this one. Generally speaking, Fugaz 
One will be used at 30 pt. font, but logos in particular allow for more 
variability.

Another sans serif font, Acme nicely compliments Fugaz One 
and is perfect for subheadings. Acme will typically be used 
at 18 pt. font, but as you will see with my color palette, size is 
flexible depending on what works for each page.

Finally, Montaga provides a refreshing change-up from 
the bold sans serif fonts used for my titles, logos and sub-
headings. This elegant typeface will typically be used at 12 
pt. size, and unfortunately, will also be the face of most of 
the bad puns, jokes, and declarations that I have to offer.

Although these rules are designed to provide a healthy 
level of consistency for my brand, as I indicated on the 
previous page, rules are meant to be broken. If divert-
ing away from these guidelines is the best decision for 
a particular page or design, then let loose and make it 
happen baby! Permission granted!
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RGB: 27, 75, 250
CMYK: 83, 70, 0, 0
Hex#: 1B4BFA

RGB: 27, 75, 250
CMYK: 1, 34, 100, 0
Hex#: FBB100

RGB: 166, 167, 172
CMYK: 1, 3, 100, 0
Hex#: a6a7ac

RGB: 0, 0, 0
CMYK: 75, 68, 67, 90
Hex#: 000000

RGB: 4, 40, 174
CMYK: 99, 91, 0, 0
Hex#: 0428AE

RGB: 248, 154, 28
CMYK: 0, 47, 100, 0
Hex#: f89a1c

Don’t Look Back
in Anger

Lady Stardust Thunder Road

Shadows of 
the Night

Dani California

Here Comes 
the Sun

Fifty Shades of...Greg?
Relax, We’re Only Doing Six



The Inspiration
My color palette stems from being born into 
a world of blue and gold. Sorry, was that a bit 
overdramatic? Maybe. But between growing 
up in the Golden State surrounded by a sea of 
blue and now attending a University of Califor-
nia that overlooks the beach, I think it’s safe to 
say that these iconic California colors are the 
centerpiece of my brand. Each color is named 
after various songs in the soundtrack of my life, 
each with a different message, vibe, and creative 
genius behind it. 

The top row contains my brand’s predominant 
colors. The deep blue and vibrant yellow are 
menat to pop out and display the lively and 
energetic themes of my brand. The black is an 
excellent neutralizing force and helps provide 
a contrast that will make my text legible. “Don’t 
Look Back in Anger” and “Here Comes the Sun” 
are the variations of the blue and gold that I 
hold so near and dear to my heart, and should 
be used semi-regularly to avoid monotony.
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Imagery

Without saying too much...

Sunshine, massive crowds, and glorious 
celebrations raining with confetti all radi-

ate a kind of postiive energy that keeps the 
human race moving on its feet. Screaming 
faces and microphones display the power 

of having a voice and USING that voice. 
And at the Dropouts Lounge, you can see 

how people unite in excitement for all sorts 
of reasons, even ones that don’t always 

make sense in the moment. 

My imagery honors, the silver, blue, and 
gold that define my brand and explores 

some of the visuals that represent my 
passion for people and the beautiful 

places that bring them together. 
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Wake me up, before 
you lo-go

See the logo on the run in various mockups.
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Monotony

A few things to leave behind before you go-go...

Negligence

Carelessness
Silence

Lifelessness

Arrogance

Hatred

Selfishness

Superficiality
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“You can’t start a fire without a spark”
-Bruce Springsteen
Dancing in the Dark


